The problem of inadequate accessibility to social facilities in developing countries is a serious concern, because of its negative impact on the economic potential derivable from these facilities. Of particularly interest is the accessibility constraint to tourist sites in Nigeria which has been identified to limit the economic potentials of these sites as catalyst of economic development. Hence, this paper examined the extent to which tourist sites in the study area are accessible. 32 tourist sites were identified in the study area out of which 12 were selected as sample size due to their prominence and recognition by the state governments. Purposive incidental sampling was employed in which a total of 358 respondents were interviewed in all the selected 12 tourist sites. The collected data were analyzed using frequency distribution and Likert scale. Findings from the study showed that accessibility plays a very crucial role in the patronage of tourist sites in the study area (61.9%). While accessibility constraint factors identified by respondents include physical distance (80.2%) and costs (69.6%). The study concluded that for the tourist sites to attract patronage and to realize the economic benefit from them, such sites should be made more accessible through the provision of good roads and other infrastructural facilities on the sites.
Introduction
ourist sites are places of significant past events. They are areas or places containing properties and monuments commemorating diverse sociocultural events. Such sites provide insight into how past generations lived, worked and worshiped. In developing countries, these sites are confronted with a number of problems which include abandonment, neglect, lack of maintenance and inadequate accessibility.
Accessibility is the ease with which an activity or a service can be reached or used (Social Exclusion Unit, 2003) . It follows then that, in terms of tourist sites, accessibility is the ease with which they can be reached. Adequate accessibility to different sites will generate interaction among various locations. However, due to the difficulties of easy access to basic social facilities like tourist sites, it is necessary to investigate the operative and motivational factors that encourage movements to certain destinations. In both towns and cities, the problem of inadequate accessibility becomes particularly serious especially in the Nigerian context where residents do not have the ability to reach places or things that are important to them.
As a human activity, tourism deals with the movement of people in search of holiday or business. It is a driver of economy at the local, national and international levels. It is a rapidly growing phenomenon and has become one of the largest industries in the world (Shah and Gupta, 2000) . The impact of tourism is extremely varied. On one hand, it plays an important and certainly positive role in the socio-economic and political development in destination countries by, for instance, offering new employment opportunities. Also, in certain instances, it may contribute to a broader cultural understanding by creating awareness, respecting the diversity of cultures and ways of life (UNCSD {United Nations Commission on Sustainable Development}, 1999).
In another perspective, tourism contributes, to a greater degree than most activities, in the provision of a wide range of infrastructure services -airports, air navigation, roads, railheads and ports, as well as basic infrastructure services required by hotels, restaurants, shops, and recreation facilities (e.g. telecommunications and utilities). As such, it can be said that tourism is able to contribute to development which is economically, ecologically and socially sustainable, because it has less impact on natural resources and the environment than most other industries; it is based on enjoyment and appreciation of local culture, built heritage, and natural environment, as such that the industry has a direct and powerful motivation to protect these assets; it can play a positive part in increasing consumer commitment to sustainable development principles through its unparalleled consumer T distribution channels; and it provides an economic incentive to conserve natural environments and habitats which might otherwise be allocated to more environmentally damaging land uses, thereby, helping to maintain bio-diversity (UNCSD {United Nations Commission on Sustainable Development}, 1999) .
Various studies on accessibility of various facilities have pointed out that geographical distance is a force to reckon with (Caldwell, 1979; Bimal, 1991) . Compounding the problem of geographical distance to these facilities are bad roads and poor access routes. The findings of various studies on adverse effects of geographical distance on access to necessary facilities are well documented (Page, 2002; Ridde, 2004; and Deogaonkar, 2004; Alo, 2005) and tourist sites are not left out in this bane of inaccessibility.
The level of accessibility in Nigerian towns and cities generally and in old Ondo State (the study area) in particular, whether for recreational, tourism or any other purposes need to be critically examined. Hence, this paper focused on the examination of the extent to which tourist sites in the study area are accessible.
Literature Review
Tourism is important in many countries, both developed and developing. It provides foreign exchange, employment, income and public and revenue. It has become an important sector and it potentially constitutes one of the fastest growing sectors. It has been declared as one of the top five sources of foreign currency for 83 percent of developing countries. The contribution of tourism receipts to total revenues in these countries is within the range of 80 and 20 percent (Benavides, 2001) . During 1980 -1987, for example, international tourist receipts grew by 45 percent or six times faster than exports in general (Bird, 1992) .
According to UNCSD (1999) , travel and tourism is the world's largest industry and creator of jobs across national and regional economies. WTTC/WEFA research shows that in 2000, travel and tourism will generate, directly and indirectly 11.7% of GDP and nearly 200 million jobs in the world-wide economy. These figures are forecasted to total 11.7% and 255 million respectively in 2010. Jobs generated by travel and tourism are spread across the economy -in retail, construction, manufacturing and telecommunications, as well as directly in travel and tourism companies. These jobs employ a large proportion of women, minorities and young people; are predominantly in small and medium sized companies; and offer good training and transferability. Tourism can also be one of the most effective drivers for the development of regional economies. These patterns apply to both developed and emerging economies.
In developing countries of Asia, Latin America and Africa, it is said that net foreign exchange earning has been significantly improved through the contribution of tourism (Sinclair, 1998; Shah and Gupta, 2000) . A study by World Tourism Organisation (1998) indicated that it was common in "tourist countries" to get between 10 -25 percent of their fiscal revenues from tourism with the possibility that the proportion may go up to 50 percent for smaller and specialized tourist countries such as Bahamas. All these benefits accruable from the tourism indicate that accessibility to them is imperative. This is in order to save travel time and cost and also to ensure comfortability and satisfaction in the patronage of the tourist sites.
Some factors have been found to influence the patronage of social facilities in space. Some of these factors include cost, distance, social discrimination and accessibility (Nash, 1975 and Lewis, 1977) . Prominent scholars like Mitchell and Town (1977) and Pooler (1995) have shown that two important factors influence the pattern of patronage of facilities, tourist sites inclusive. The two factors according to them are accessibility and time spent in reaching a particular facility or location in space.
Accessibility is a general term used to describe the degree to which a product (device, service or environment) is accessible by as many people as possible. Accessibility can be viewed as the "ability to access" the functionality, and possible benefit, of some system or entity. Accessibility is also used to focus on people with disabilities and their right of access to entities, often through use of assistive technology (Wikipedia encyclopaedia, 2009). It can be seen as ease and convenience with which a property can be entered by customers, tenants, and other users, particularly related to access via automobile. This ease of approach to one location from other locations may be measured in terms of the distance travelled, the cost of travel, or the time taken.
The importance of accessibility is rooted in the immense contribution it can have on socio-economic development. According to International Federation of Arts Councils and Culture Agencies (IFACCA) (2008), both tangible and intangible tourist sites can play a role in the development of local communities. Therefore, working at the preservation of the tourist sites contributes to strengthening a common sense of identity within a community. Thus, heritage as a common past is a source of the community identity. Through the recognition of the past, their preservation helps in the preparation for the future.
It is further stressed that the impact of heritage on local communities is not only immaterial: it can become very concrete as soon as local actors are involved in the preservation and promotion processes. Tourist sites, when well managed, can become a tool to share experiences, exchange know-how and to integrate local communities into international networks. Invariably, when it is linked to tourism, heritage can also become a direct source of income both at the individual and corporate levels (IFACCA, 2008) .
Affirming the importance of accessibility, Onibokun (1973) and Nadar (1979) pointed out that the reason why people choose to travel in space is to obtain an opportunity, which is available at a location different from the point of origin of the tripmaker. Accessibility , a very crucial factor that influence patronage of tourist sites relates to the ease of overcoming some forms of frictions in terms of physical distance, time costs, monetary and inconvenience costs or a combination of these.
According to Morril (1996) , in rural areas, access to economic activities is determined with a framework of elements of accessibility. It is probably as a result of this that Ikporukpo (2002) conceptualized accessibility in terms of the ability to get to a place quickly and cheaply and the availability and affordability of a utility. Again, some scholars have established a strong link between accessibility and distance to which people travel to make use of facilities (Moseley, 1979 and Peterson, 1980) . In this case, distance may be considered in various perspectives such as physical distance, monetary distance and time distance.
In confirmation of the importance of distance to social facilities, Ogunjumo et al (2005) posits that the distance of public healthcare facilities from patients' residence also played an important role in their patronage pattern. According to Edwards (1947) , Chislom (1957) and Babadoye and Fadamiro (2003) , distance as a factor militates against the length of travel. To them, the volume of trips to a particular location, say a tourist site, decreases as the distance increases. This view was also upheld by Omiunu and Onokerhoraye (1995) in their transport study of Benin City. They observed that more people travel shorter distances in their bid to make use of a facility or obtain a service at a particular location while few people travel further because of the incidence of cost.
The work of Anusionwu (1980) also exemplifies the individual patronage pattern of social facilities in space. His work was based on the patronage of primary schools in Nigeria. He noticed that the level of patronage of these schools by students decreases as the distance increases. Olanrewaju (1989) also noted the role of distance in spatial interaction in his work on central place theory in relation to the distribution of social amenities in local government areas. He observed that people are not usually disposed favourably to using facilities located in remote places as those located nearest to their r esidences. Thus, he was of the opinion that effective accessibility to social facilities in space will enhance the extent to which people patronize them. Morenikeji (2000) affirmed that there was a correlation between the pattern of spatial interaction between Local Government towns and their adjoining settlements. He revealed that there was an inverse relationship between distance and length of travel in his study. He further observed that spatial interaction is mostly predominant between each Local Government Area Headquarters and their adjoining settlements located nearby than those settlements that are far away from such Local Government Area headquarters. He concluded that a strong negative relationship exists between those distant settlements and their various local government area headquarters. All the scholars agreed that accessibility to the location of social facilities will be better enhanced the shorter the distance between patrons residence.
Study Area
The study covers the old The people of the study area comprise mainly the Yorubas who belong to a major tribe in Nigeria. The Yoruba people include those inhabiting Ekiti, Akure, Akoko and Ondo towns. The minority are the Ilaje and Ijaw who are found in the coastal area of these states. These people, as common to other Yorubas, have history, traditions and religion that are manifested in the presence of tourist sites dotted around the area. The population figure of the study area, based on the 1991 census put the figure at 3,884,465. The latest census of 2006 in Nigeria put the population of the area at 5, 825, 236 Physically, the old Ondo State is composed of low lands and rugged hills with granite outcrops in some places. Generally, the land rises from the coastal part of Ilaje and Ese -Odo areas in the south to the rugged hills towards the northern part, these include Idanre hills, Akoko hills and Ekiti hills. The rivers which traverse the study area include Ogbese, Osse, Owena, Oluwa, Oni and Ala to mention just a few. The climate of the area is tropical with two distinct seasons, the rainy season (April-October) and dry season (NovemberMarch). The presence hills and rivers in the study area will help support the need to study the factors that influence their patronage.
Methodology
Both primary and secondary data were used for this study. Primary data were collected through field surveys. This involved administration of questionnaires that sought information from patrons of tourist sites, where the tourist sites were found. An inventory of the study area revealed more than 30 tourist sites which formed the sample frame. Only 12 of these were selected to form the sample size due to their prominence and recognition by the old Ondo State Government in 1992 (see Table  1 ).
Purposive incidental sampling technique was used to select a total of 358 respondents. The questionnaire was designed to collect data on such variables as age, sex, marital status, education, place of origin, occupation, family size, car ownership, religious affiliation, purpose of patronage, mode of patronage, frequency of patronage, duration or hours of patronage and quality of services given at these sites.
Relevant information was collected from published materials in Government Organizations and Ministries. These included the National Commission for Museums and Monuments in Akure, the Deji's Palace; Ondo State Cultural Centre, National Population Commission at Akure and Department of Research and Statistics of the Ministry of Finance, Economic Planning and Budget Bureau of Ondo State. Other necessary information were collected from textbooks, official documents, journals and newspapers, to further strengthen the research.
Results and Discussion
This section discusses the results of the analysis. It talks about the level of accessibility of the tourist sites, distance of patrons' residence to tourist sites, reasons for patronage of tourist sites and volume and pattern of patronage of tourist sites. Table 2 shows the relative assessment of the patrons on the level of accessibility of the sampled tourist sites. These were depicted in the table using variables such as "very accessible", "poorly accessible", and "not accessible". The table shows the perceptions of respondents of these tourist sites. In their own view, 39.3% respondents say that the tourist sites were very accessible while 22.6%, 19.7% and 18.4% of the total number of patrons indicated that they were accessible, poorly accessible and not accessible respectively. It should be noted that tourist sites that were found in rural towns like Iho-Eleru of Isarun (1.7%), Ayetoro (1.1%) and Iponle-Iloro in (0.6%) were rated not very accessible. The reason for the low level of accessibility at the Holy Apostles Community at Ayetoro is understandable. This is because it is located on the sea and could only be accessible by boats.
Level of Accessibility of Tourist Sites

Distance of Patrons' Residence to Tourist sites
It is generally believed that few people will be willing to patronize a particular facility or service as the distance from it increases. This situation is evident in Table 3 . Apart from this, distance is an important factor which influences not only patronage of tourist sites but also other social infrastructural facilities such as shopping centres, schools, health centres and postal agencies, among others. It must be pointed out again, that there is a limit to the distance patrons will be prepared to travel on the grounds of patronizing a particular tourist site especially when such a tourist site is not a major type that command maximum enjoyment. Table 3 shows the distance covered by patrons of each tourist site. It reveals that 24.9% of the patrons patronized tourist sites that are not more than 5 kilometres away from their residences. Next to this group were those patrons (20.9%) that travelled within 5-9 kilometres. It could be noted from the table that as distance covered increases the volume of patronage decreases.
Reasons for Patronage of Tourist Sites
There were different reasons given by patrons for their patronage of tourist sites. This is because the patrons were of different socioeconomic, cultural, religious and educational backgrounds. The result of this is the selection of varied tourist sites that satisfy their reasons for embarking on such journeys. For instance, patrons that have high economic status may prefer to travel long distance, not minding the cost, in order to enjoy what a tourist site has to offer. Table 4 shows some of the reasons for making the choice of which tourist site to visit. The factors considered include proximity, preference, cost and religion. It should be stressed that 31% of the respondents adopted cost minimization as factor for the choice of tourist sites they visited. Others, 30.4%, 19.8% and 19 .7% indicated preference, proximity and religion respectively. It appears that cost of patronage of tourist sites in the study area occupies the central place in the minds of patrons owing to the dwindling economic situation of the nation.
Conclusion
This paper has pointed out that accessibility is a major issue in the patronage of tourist sites. The more tourist sites are opened up by roads, the more they become accessible to various patrons whose movement create unique pattern on a spatial landscape. Good accessibility would reduce cost of patronage of tourist sites and would enable patrons to travel longer distance to patronize tourist sites that satisfy their recreational needs.
Apart from this, accessibility to tourist sites will boost the volume of patronage and consequently, the socio-economic developments of the host environment. It is against these backdrops that this paper calls on government at various levels and nongovernmental organisations to ensure a concerted effort in the improvement of access to tourist sites located in the rural areas as well as in the urban centres.
Local government councils in Ondo and Ekiti states should take inventory of all tourist sites in their localities and these should be published in their official gazettes either quarterly or annually so as to bring these tourist sites into limelight.
Moreover, governments of Ondo and Ekiti States should ensure that a reasonable amount of money is earmarked for the development of these sites in their annual budget. The rehabilitation of tourist sites should be thoroughly monitored by government operatives so as to stall their abandonment.
In the same vein, there could be collaboration between the government and the private sector to ensure public-private participation in boosting the image of these tourist sites. The government could help to create an enabling environment and to ensure the monitoring of their sustenance while the private sector sees to their financing and management.
It is believed that this participation will contribute immensely towards better accessibility to and patronage of the tourist sites and ultimately enhance their contribution towards the development of local and national economy. 
